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A US-based travel giant
transforms its contact
center into a customer
experience hub

Challenge

A US-based travel giant transforms its contact center into
a customer experience hub

e Improve agent productivity and utilization

e Direct clients towards digital self-service channels

e Handle spike management

Solution
Servion deployed a contact center solution that:

e Supported multiple customer locations across UK and US

* Provided intelligent mobile-based customer experience
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Crafting CX solutions

* Provided courtesy callback, agent greeting, call whisper,
and click-to-call functionalities

* Helped in digital deflection of calls during spikes to
self-service channels

Results

As a result of the intelligent mobile-based solution
implemented, there was:

¢ 30% increase in revenues per call and agent productivity

¢ Unified omnichannel customer experience across
multiple locations in UK and US

e Scalable and intelligent call routing

For more than 20 years, Servion has been trusted by customer-centric brands for
architecting, implementing, and managing Contact Centers and Customer
Experience (CX) solutions. Servion has helped 600 enterprises across the globe
deliver memorable experiences to their customers, partners, and employees.
Learn more at servion.com

Follow us at linkedin.com/company/servion-global-solutions



